
Period/Coffee Type
2020/21 2021/22 %age Change

Qty(60-kgbag) Value (US $) Qty(60-kgbag) Value (US $) Qty(60-kgbag) Value (US $)

November Total 430,310 42,850,478 524,902 71,088,417 21.98 65.90

Robusta 372,517 30,575,512 436,417 51,419,295 17.15 68.17

Arabica 57,793 12,274,966 88,485 19,669,123 53.11 60.24
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A total of 524,902 60-kilo bags of coffee valued at US$
71.09 million were exported in November 2021 at an
average weighted price of US$ 2.26 /kilo, 16 cents
higher than US$ 2.10 /kilo in October 2021 and 60
cents higher than US$ 1.66/kilo in November 2020.
This was an increase of 22% and 66% in quantity and
value respectively compared to the same month last
year.

Farm-gate prices for Robusta Kiboko averaged UGX

2,750 per kilo; FAQ UGX 5,750 per kilo, Arabica

parchment UGX 10,250 per kilo and Drugar UGX 9,750
per kilo.
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Key Highlights Coffee exports for 12 months (December 2020-
November 2021) totaled 6.65 million bags worth US
681.49 million compared to 5.40 million bags worth
US$ 514.37 million the previous year (December 2019-
November 2020). This represents an increase of 23%
and 32% in both quantity and value respectively.

80% of the total volume was exported by 10 exporters,
out of 44 companies which performed during the
month compared to 81% in October 2021.

Mt. Elgon AA, AB and CPB fetched the highest price at
US $ 5.00 per kilo.

The ICO Composite Indicator price increased by 7.5% to 195.17 US cents/lb. in November 2021 from US
cents/lb. 181.57 US cents/lb. in October 2021.

1. Coffee exports

Coffee exports in November 2021 amounted to 524,902 60-kilo
bags worth US$ 71.09 million as shown in Fig 1. This comprised
436,417 bags of Robusta valued at US $51.42 million and
88,485 bags of Arabica valued at US$ 19.67 million (see Table 1
and Annex 1). This was an increase of 21.98% and 65.90% in
quantity and value respectively compared to the same month
last year.

By comparing quantity of coffee exported by type in the same
month of last Coffee Year (November 2020), Robusta increased
by 17.15% and 68.17% in quantity and value respectively, while
Arabica exports increased by 53.11% and 60.24% in quantity
and value respectively.

Increasing coffee exports during the month compared to the
previous year was due to newly planted coffee which started
yielding supported by favorable weather. The positive trend in
global coffee prices were attributed to weather related issues in
Brazil and shortage of shipping containers which prompted
exporters to release their stocks.

Coffee exports for the 12 months (December 2020-November
2021) amounted to 6,648,473 60-kilo bags worth US$ 681.49
million compared to 5,399,837 60-kilo bags valued at US$ 514.37
million the previous year (December 2019- November 2020).
This represents 23.12% and 32.49% increase in both quantity and
value respectively (Figure 1).

Fig 1: Trend of Total Quantity and Value of Coffee Exported: December 2020- November 2021

Table1: Comparison of Coffee Exports of November 2020/21 and 2021/22 Coffee Years

A
 s

u
st

ai
n

ab
le

 c
o

ff
ee

 in
d

u
st

ry
 w

it
h

 h
ig

h
 s

ta
ke

h
o

ld
er

 v
al

u
e 

fo
r 

so
ci

al
 e

co
n

o
m

ic
 t

ra
n

sf
o

rm
at

io
n



2. Exports by Type and Grade
Table 2 shows coffee exports by type, grade and average realized
price for each grade during the month of November 2021. The
average export price was US$ 2.26 per kilo, 16 cents higher than
US$ 2.10 per kilo realized in October 2021. It was 60 cents higher
than in November 2020 (US $ 1.66/kilo). Robusta exports
accounted for 83% of total exports lower than 86% in October
2021. The average Robusta price was US$ 1.96 per kilo, 3 cents
higher than the previous month. Washed Robusta fetched the
highest price of US$ 2.70 per kilo, a premium of 68 cents over
conventional Screen 18. It was followed by Organic Screens 18,

Arabica fetched an average price of US$ 3.70 per kilo, 40 cents
higher than in October 2021. The highest price was for Mt.
Elgon AA, AB, and CPB sold at US$ 5.00 per kilo, and were
followed by Bugisu A+ sold at US$ 4.91 per kilo . Drugar was
sold at US$ 3.52 per kilo, a discount of 76 cents from Bugisu AA.
Drugar exports had a 44% of Arabica exports compared to 61%
the previous month. The share of sustainable Arabica exports to
total Arabica exports was 17.23%.

Table 2: Coffee Exports by Type, Grade & Unit Price in November  2021  

3. Individual Exporter Performance
Figure 2 shows the top 10 export companies in the month of
November 2021. Ugacof (U) Ltd had the highest market share of
14.72% compared to 15.65% in October 2021. It was followed
by Olam Uganda Ltd 12.03% (15.18%); Ideal Quality Commodities
Ltd 10.48% (5.78%) Touton Uganda Limited 9.72% (5.21%);
Kawacom (U) Ltd 6.81% (7.15%) Louis Drefyfus Company (U) Ltd
6.80% (10.48%) Ibero (U) Ltd 6.64%(4.83%); Kyagalanyi Coffee Ltd
5.67% (7.69%); Besmark Coffee Company Ltd) 4.09% (3.42%); and
Export Trading Company (U) Ltd 3.26% (5.52%) *The figures in
brackets represent percentage market share held in October
2021.The top 10 exporters held a market share of 80% compared
to 81% the previous month. There were changes in positions
compared to last month reflecting competition at the exporter
level. Out of the 44 exporters that performed, 13 exported
Robusta Coffee only while 9 exported Arabica coffee only.
Annex 2 shows a detailed list of exporters’ performance in
November 2021.

Figure 2: Top 10 Exporting Companies by percentage market share
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Coffee type                   
Quantity 60-Kilo 

Bags
%-age Quantity Value in US $ %-age  Value

Unit Price 
US$/Kilo

TOTAL 524,902 71,088,417 2.26
Organic Robusta 1,780 0.41 225,401 0.44 2.11

Washed Robusta 1,280 0.29 207,036 0.40 2.70

Screen 18 Organic 720 0.16 96,191 0.19 2.23

Screen 15 organic 2,160 0.49 288,573 0.56 2.23

Screen 15 Fair Trade 1,350 0.31 180,358 0.35 2.23

Screen 14 Organic 360 0.08 46,619 0.09 2.16

Screen 18 76,172 17.45 9,223,257 17.94 2.02

Screen 17 36,140 8.28 4,537,959 8.83 2.09

Screen 15 183,595 42.07 22,281,787 43.33 2.02

Screen 14 3,153 0.72 375,535 0.73 1.99

Screen 13 2,160 0.49 258,326 0.50 1.99

Screen 12 80,046 18.34 9,163,506 17.82 1.91

BHP 1199 29,746 6.82 2,988,569 5.81 1.67

Other Robustas 17,755 4.07 1,546,178 3.01 1.45

Total Robusta 436,417 100.00 51,419,295 100.00 1.96

Organic Bugisu 1,030 1.16 208,702 1.06 3.38

Sustnainable Arabica FW Sipi Falls 970 1.10 246,120 1.25 4.23

Organic Wugar 960 1.08 215,874 1.10 3.75

Organic Drugar 1,750 1.98 383,104 1.95 3.65

Mt Elgon A+ 10,380 11.73 2,882,716 14.66 4.63

Mt Elgon AA 25 0.03 7,500 0.04 5.00

Mt Elgon AB 99 0.11 29,700 0.15 5.00

Mt Elgon CPB 32 0.04 9,600 0.05 5.00

Bugisu A+ 350 0.40 103,056 0.52 4.91

Bugisu AA 13,843 15.64 3,551,399 18.06 4.28

Bugisu AB 5,110 5.77 1,285,334 6.53 4.19

Bugisu A 184 0.21 32,597 0.17 2.95

Bugisu PB 14 0.02 3,704 0.02 4.41

Bugisu B 36 0.04 5,619 0.03 2.60

Wugar 5,930 6.70 1,609,283 8.18 4.52

Drugar 39,297 44.41 8,308,498 42.24 3.52

Other Arabicas 8,475 9.58 786,316 4.00 1.55

Total Arabica 88,485 100.00 19,669,123 100.00 3.70

0.00
2.00
4.00
6.00
8.00

10.00
12.00
14.00
16.00

14.72

12.03
10.48 9.72

6.81 6.80 6.64 5.67
4.09 3.26

Organic Screen 15 and Screen 15 Fairtrade sold at an average price of
US$ 2.23 per kilo. The share of Sustainable/washed coffee to total
Robusta exports was only 1.75%.
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The destinations of Uganda’s coffee exports during the
month of November 2021 are shown in Fig 3 (details in
Annex 3). Italy maintained the highest market share with
32.76% compared with 26.27% last month. It was followed
by Germany 17.43% (14.20%), Belgium 8.06% (6.11%) India
6.61% (5.94%) and Algeria 5.56% (14.82%). *The figures in
brackets represent percentage market share held in October
2021.
Coffee exports to Africa amounted to 83,803 bags, a market
share of 16% compared to 106.681 bags (23%) the previous
month. African countries included Algeria, Sudan, Morocco,
Egypt, South Africa, Somalia, Libya and Kenya. Europe
remained the main destination for Uganda’s coffees with a
69% imports share higher than 57% in October 2021.

5.  Coffee Exports By Destination
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4. Foreign buyers of Uganda Coffee

Annex 4 shows a list of Ugandan coffee foreign buyers in November
2021. The top 10 buyers held a market share of 66% of total exports,
the same as the previous month. Sucafina led with a market share of
13.36% compared to 15.24% in October 2021. It was followed by
Olam International with 12.68% (15.97%); Ecom Agro Industrial
7.30%;(5.90%); Bernhard Rothfos 7.09% (4.83%) Louis Dreyfus 6.92%
(10.61%);); Volcafe 5.12% (6.03%); Touton 4.06%; (0.13%) Altasheel
Import & Export 3.27%,(0.03%); Hamburg Coffee 3.11% (1.45%) and
Bercher Coffee Consulting 2.99% (2.59%) Note: The figures in
brackets represent percentage performance in the previous month –
October 2021.

There were changes in relative position of the first ten major buyers
reflecting increasing demand for Uganda coffee abroad.

Fig 3: Map showing Uganda’s coffee destinations for November 2021.



8. Coffee Development and Promotional 

Activities 

9. Outlook for December 2021

Coffee exports are projected to be 600,000 bags as the main
harvesting period season in Central and Eastern regions is at
peak

4
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6. Global Situation

World coffee exports for October totaled 9.68 million bags
down by 4.4% from 10.13 million bags in October 2020.
Total exports for Coffee year 2020/21 totaled 128.93 million
bags an increase of 1.2% compared to 127.36 million bags for
coffee year 2019/20. The ICO Composite Indicator price
increased by 7.5% to 195.17 US cents up from 181.57 US
cents in October 2021, the highest in ten years. The prices
have seen a positive trend since October 2020. Concerns of
supply shortage due to adverse weather conditions in Brazil
and supply disruption caused by shortage of containers in
Vietnam continue to push prices higher. Global coffee
production for 2020/21 coffee year is estimated to increase
by 0.4% to 169.64 million bags a 0.4% up from 169.00
million bags in Coffee Year 2019/20. Global consumption is
estimated to increase by 1.9% % to 167.67 million bags in
2020/21 coffee year compared to 164.53 million bags in
2019/20 coffee year (ICO November 2021 report).

7. Local Situation

During the month of November 2021, farm gate prices
ranged from Sh.2,500-3,000/= per kilo of Kiboko (Robusta
dry cherries); Shs. 5,500-6,000/= for FAQ; Sh. 10,000-
10,500/= for Arabica parchment; and Sh. 9,500-10,000/= per
kilo for Drugar from Kasese. Robusta Kiboko averaged UGX
2,750/= per kilo; FAQ UGX 5,750/= per kilo, Arabica
parchment UGX 10,250/= per kilo and Drugar UGX 9,750/=
per kilo.

The realized coffee export and farmgate prices have not
increased as significantly as the global coffee prices
reflected especially in the ICO global Robusta prices.
Whereas the low farm gate prices could be related to the
appreciation of the Uganda shilling against the dollar, the
export price differential from the terminal market was
higher compared to the past. The global Robusta price
increased from US$ 1.60 per kilo in November 2020 to US$
2.41 in November 2021, the corresponding realized export
price of Screen 15 (Standard) taken as benchmark for
Robusta, was sold at only US$ 1.99 per kilo in November
2021 up from US $ 1.40 in November 2020. This is a
discount of 20 cents and 42 cents per kilo in 2020 and 2021
respectively compared to the terminal price. This could be
partly attributed to releasing stocks of coffee sold earlier
when prices were low. This however, has to be
investigated further since it makes Uganda Robusta Coffee
less competitive on the global market in spite of the
intrinsic quality characteristics.

During the month of November, a total of 67,296 bags of organic

fertilizers out of 153,333 bags planned for procurement and

distribution during the FY 2021/22 were delivered to three regions-

34,063 bags were delivered at Nammanve for Central Region; 29,825

bags to Nakalama, Iganga for Eastern region and 3,408 bags to South

Western Uganda. The remaining consignments of fertilisers are

expected to be delivered during the months of December 2021 and

January 2022. Verification of stumped coffee trees was done by a

team comprising of District Local Governments (DLGS), Operation

Wealth Creation (OWC)and UCDA is ongoing in Central, Greater

Masaka, Eastern and South Western Uganda.

A diagnostic and analysis study was conducted to assess the impact of

pests and disease outbreak reported in Sebei and Bugisu sub regions

in Elgon and Namutumba District, Eastern region. Results from the

assessment indicated high incidence of coffee berry disease (CBD)

and coffee leaf rust (CLR) in Arabica coffee growing areas of Sebei

while the Black Coffee Twig Borer (BCTB) was the major pest in

Robusta coffee in Iganga and Namutumba Districts. A total of 46,500

kg of Copper Nordox was delivered for distributions to Arabica areas

for control of pests and diseases. The copper Nordox has so far been

distributed to 1,176 (938M, 238F, 198Y) coffee farmers in Sebei and

Bugisu regions. In the same region, 86 nursery operators (58M, 30F,

14Y) were supported with 2,855 kg of coffee seed. In an effort to

improve value addition, a total of 35 Wet Mills procured last FY were

delivered and will be distributed in January 2022. Preparations are

still being made to hold consultative meetings with DLGs and other

Stakeholders to popularize the Parish Coffee Development and

Advisors model across regions. The Parish Coffee Development

Model and the envisaged Parish Coffee Development Advisors will be

integrated into the UCDA Coffee specific extension aligned to the

single spine extension system of MAAIF to deliver coffee specific

extension services in coffee farming communities.

A total of 645 GAPs demonstration hosts at parish level in different

regions were: A total of 17 Radio talk shows were conducted across

regions to popularise good post-harvest handling practices, GAPs,

pest and disease management and the fertilizer program. UCDA

inspected and registered a number of actors. This has led to

improvements at the facilities inspected and evaluated including

improved housekeeping (External & internal hygiene), wearing of

PPEs, building structures, husk chamber maintenance, electrical

wiring and installation, illumination (Use of natural light) and

ventilation.



Annex 1: Comparative Coffee Export Performance – 60-kilo bags; US$

Coffee Year 2020/21 2021/22 %-age Change

Quantity Value $ Quantity Value $ Quantity Value $

Grand Total 858,303 81,464,980 1,011,116 132,489,124 17.80 62.63

Total Robusta 743,775 61,511,629 862,245 100,855,240 15.93 63.96

Total Arabica
114,528 19,953,350 148,871 31,633,885 29.99 58.54

November 430,310 42,850,478 524,902 71,088,417 21.98 65.90

Robusta 372,517 30,575,512 436,417 51,419,295 17.15 68.17

Arabica 57,793 12,274,966 88,485 19,669,123 53.11 60.24

October 427,993 38,614,502 486,214 61,400,707 13.60 59.01

Robusta 371,258 30,936,117 425,828 49,435,945 14.70 59.80

Arabica 56,735 7,678,384 60,386 11,964,762 6.44 55.82

5



Annex 2: List of Coffee Exporters and their Market Share: November 2021
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EXPORTING COMPANY

POSITION 
HELD IN 
OCTOBER

QUANTITY (Bags) PERCENTAGE MARKET SHARE

Robusta Arabica Total Individual Cumulative

Total 436,417 88,485 524,902 100.00 

1 Ugacof (U) Ltd 1 75,340 1,920 77,260 14.72 14.72

2 Olam Uganda Ltd 2 57,448 5,676 63,124 12.03 26.74

3 Ideal Quality Commodities Ltd 6 46,753 8,259 55,012 10.48 37.23

4 Touton Uganda Limited 8 44,149 6,850 50,999 9.72 46.94

5 Kawacom (U) Ltd 5 29,222 6,540 35,762 6.81 53.75

6 Louis Dreyfus Company (U) Ltd 3 35,695 35,695 6.80 60.55

7 Ibero (U) Ltd 9 34,830 34,830 6.64 67.19

8 Kyagalanyi Coffee Ltd 4 10,230 19,520 29,750 5.67 72.86

9 Besmark Coffee Company Limited 10 8,068 13,384 21,452 4.09 76.94

10 Export Trading Company (U) Ltd 7 17,113 17,113 3.26 80.20

11 Grainpulse Ltd 12 7,114 2,560 9,674 1.84 82.05

12 The Edge Trading (U) Ltd 24 6,295 1,920 8,215 1.57 83.61

13 JKCC General Supplies Ltd 11 8,203 8,203 1.56 85.18

14 Bakhsons Trading Co. (U) Ltd 21 3,010 4,202 7,212 1.37 86.55

15 Tata Uganda Lmited 25 6,640 6,640 1.26 87.81

16 Coffee World Ltd 20 6,044 350 6,394 1.22 89.03

17 Great Lakes Coffee Company Ltd 14 3,722 2,004 5,726 1.09 90.12

18 Ankole Coffee Producers Coop Union Ltd 22 5,670 5,670 1.08 91.20

19 Darley Investments Ltd 19 4,828 640 5,468 1.04 92.25

20 Discovery Trading Limited 15 3,840 960 4,800 0.91 93.16

21 Kampala Domestic Store Ltd 26 4,298 4,298 0.82 93.98

22 Commodity Solutions (U) Ltd 16 2,680 1,080 3,760 0.72 94.70

23 Nakana Coffee Factory Ltd 35 3,458 3,458 0.66 95.35

24 Bakwanye Trading Co. Ltd 28 3,200 3,200 0.61 95.96

25 Sena Indo Uganda Limited 13 2,360 720 3,080 0.59 96.55

26 Zigoti Coffee Works Ltd 18 2,316 350 2,666 0.51 97.06

27 Mbale Importers & Exporters Ltd 27 330 2,020 2,350 0.45 97.51
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Annex 2: List of Coffee Exporters and their Market Share: November   2021
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EXPORTING COMPANY

POSITION 
HELD IN 

OCTOBER

QUANTITY (Bags) Percentage Market Share

Robusta Arabica Total Individual Cumulative

28 Abbarci Industries Limited 29 1,400 350 1,750 0.33 97.84

29 Kaweri Coffee Plantation 17 1,280 1,280 0.24 98.08

30 Rezlex Investment Ltd 30 334 680 1,014 0.19 98.28

31 Ishaka Quality Commodities Ltd 23 999 999 0.19 98.47

32 Fairlop Global Commodities Ltd 990 990 0.19 98.66

33 Bukonzo Joint Co-operative Union Ltd 36 960 960 0.18 98.84

34 Funzo Coffee (U) Ltd 640 320 960 0.18 99.02

35 Xag Coffee Exporters 960 960 0.18 99.20

36 Godah Coffee Company Ltd 833 833 0.16 99.36

37 Hermes Coffee Factory Ltd 43 334 334 668 0.13 99.49

38 Uganda Tea Corporation Ltd 33 591 591 0.11 99.60

39 Mt Elgon Agroforestry Communities 38 476 476 0.09 99.69

40 Platinum Commodities (Jkr) Ltd 350 350 0.07 99.76

41
Bukonzo Organic Farmers Cooperative 
Union 320 320 0.06 99.82

42 Friends Of Mothers Initiative Ltd 37 320 320 0.06 99.88

43 United Organic Coffee Growers Limited 42 320 320 0.06 99.94

44 Endiro Growers Limited 300 300 0.06 100.00
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DESTINATION
POSITION 

HELD IN 
OCTOBER

QUANTITY (60kg bags)
%AGE MARKET SHARE

Robusta Arabica Total Individual Cumulative

Total
436,417 88,485 524,902 100.00 

1 Italy 1 161,473 10,503 171,976 32.76 32.76

2 Germany 3 78,287 13,216 91,503 17.43 50.20

3 Belgium 5 29,732 12,550 42,282 8.06 58.25

4 India 6 31,364 3,322 34,686 6.61 64.86

5 Algeria 2 29,189 29,189 5.56 70.42

6 Morocco 8 26,715 26,715 5.09 75.51

7 Spain 7 20,492 4,850 25,342 4.83 80.34

8 United States 4 5,919 18,537 24,456 4.66 85.00

9 Sudan 13 17,150 640 17,790 3.39 88.39

10 Portugal 9 2,570 7,880 10,450 1.99 90.38

11 Switzerland 23 6,216 6,216 1.18 91.56

12 Sweden 26 2,140 3,870 6,010 1.14 92.71

13 Ukraine 17 5,150 5,150 0.98 93.69

14 South Africa 3,560 960 4,520 0.86 94.55

15 Japan 14 2,760 2,760 0.53 95.07

16 Egypt 12 2,650 2,650 0.50 95.58

17 Israel 15 2,040 2,040 0.39 95.97

18 Russia 11 1,614 334 1,948 0.37 96.34

19 Kenya 24 380 1,376 1,756 0.33 96.67

20 Greece 16 1,340 317 1,657 0.32 96.99

21 Turkey 10 1,280 354 1,634 0.31 97.30

22 South Korea 19 1,613 1,613 0.31 97.61

23 Slovenia 640 960 1,600 0.30 97.91

24 China 21 640 926 1,566 0.30 98.21

25 Lebanon 20 1,322 1,322 0.25 98.46

26 Finland 360 680 1,040 0.20 98.66

27 Netherlands 32 1,040 1,040 0.20 98.86

Annex 3: Main Destinations of Uganda Coffee by Type in November   2021
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Destination
POSITION 
HELD IN 
OCTOBER

QUANTITY (60kg Bags)
%Age Market Share

Robusta Arabica Total Individual Cumulative

28 France 18 938 938 0.18 99.04

29 Somalia 833 833 0.16 99.20

30 Canada 640 640 0.12 99.32

31 Romania 640 640 0.12 99.44

32 Saudi Arabia 18 640 640 0.12 99.56

33 Libya 350 350 0.07 99.63

34 Syria 22 350 350 0.07 99.70

35 Albania 28 320 320 0.06 99.76

36 Australia 32 320 320 0.06 99.82

37 Austria 320 320 0.06 99.88

38 Mexico 320 320 0.06 99.94

39 United Arab Emirates 153 167 320 0.06 100.00

Annex 3: Main Destinations of Uganda Coffee by Type in November   2021
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BUYERS POSITION

HELD IN

OCTOBER

QUANTITY 

(60kg BAGS) %AGE MARKET SHARE

Robusta Arabica Total Individual Cumulative

Total 436,417 88,485 524,902 100.00 

1 Sucafina 2 68,220 1,920 70,140 13.36 13.36

2 Olam International 1 58,408 8,170 66,578 12.68 26.05

3 Ecom Agro Industrialist 5 32,342 5,987 38,329 7.30 33.35

4 Bernhard Rothfos 6 37,190 37,190 7.09 40.43

5 Louis Dreyfus 3 35,695 640 36,335 6.92 47.36

6 Volcafe 4 8,640 18,240 26,880 5.12 52.48

7 Touton Geneve 18,225 3,060 21,285 4.06 56.53

8 Altasheel Import & Export 17,150 17,150 3.27 59.80

9 Hamburg Coffee 10 10,230 6,106 16,336 3.11 62.91

10 Bercher Coffee Consulting 8 8,004 7,680 15,684 2.99 65.90

11 Luigi Lavazza 12,300 12,300 2.34 68.24

12 Eurocaf Srl 13 10,880 320 11,200 2.13 70.38

13 Ste Habycaf S.A 9,272 9,272 1.77 72.14

14 Koninklijke Douwe 17 9,000 9,000 1.71 73.86

15 Alois Dallmayr 8,640 8,640 1.65 75.50

16 Icona Café 20 5,998 1,920 7,918 1.51 77.01

17 Indus Coffee 29 4,835 2,992 7,827 1.49 78.50

18 Nkg Bero Italia 26 6,800 6,800 1.30 79.80

19 Guzman 25 4,688 1,980 6,668 1.27 81.07

20 Tata Coffee Ltd 24 6,640 6,640 1.26 82.33

21 Jacobs Douwe Egberts 16 6,120 6,120 1.17 83.50

22 Pacorini Silocaf 11 1,293 3,710 5,003 0.95 84.45

23 American Coffee 9 1,440 3,562 5,002 0.95 85.41

24 Briz Coffee 640 3,900 4,540 0.86 86.27

25 Orimi 4,160 4,160 0.79 87.06

26 Dek Berlin 3,600 3,600 0.69 87.75

27 Strauss 18 2,670 663 3,333 0.63 88.38

28 Melitta Europa 3,150 3,150 0.60 88.98

29 Nestrade 2,880 2,880 0.55 89.53

30 Others 40,457 14,485 54,942 10.47 100.00

Annex 4: List of Foreign Coffee Buyers during the Month of  November 2021
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